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IJSBA considers inter-firm partnerships as an alternative and
effective strategic option for gaining and sustaining competitive
advantage. It focuses on inter-firm collaboration in a variety of
forms in various industries in both national and international
environments. It promotes our understanding patterns and
strategies of such ventures in the competitive global
marketplace. Thus, IJSBA provides a platform for generation,
critiques, and discussions of knowledge on the formations
and implementations of strategic alliances between firms.

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/ijsba where you can:

• View sample articles in full text HTML or PDF format
• Sign up for our free table of contents new issue alerts via email or RSS
• View editorial board details
• Find out how to submit your papers
• Find out about subscription options, in print, online or as part of a journals collection

You can order online at www.inderscienceonline.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Management and Business Collection 
(see www.inderscience.com/mb ). For library collection subscriptions or for a free institutional
online trial, please contact subs@inderscience.com.

Topics covered include:
• Joint venture strategies, management and

related issues
• Franchising strategies, management and

related issues
• Licensing strategies, practices and related

issues
• Network relationships and structures
• Supplier relationships and related issues
• Outsourcing and subcontracting

arrangements and related issues
• Strategic alliances in different sectors and

industries
• Engaging cases of strategic alliances

• Business collaboration in various functional
areas

• Key success and key failure factors
• Comparative studies
• Cross-cultural studies, psychology, cultures
• Co-opetition, co-operation and competition
• Business relationships, alliances,

interactions and networks ("BRAIN")
• Global business, management, marketing
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