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Topics covered include:
•   Sports technology monitoring, audit and 
    evaluation
•   Innovation and technology
•   Emerging technologies
•   International sports technology 
    management
•   Sporting organisation management
•   Total quality management
•   Quality management systems
•   Strategic management

•   Sports marketing
•   Sports financial management, economics
•   Sports facilities planning, evaluation, 
    management
•   Sports event management
•   Human resource development and 
    management
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•   Management in professional sports clubs
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